
 

1 | P a g e  
 

 

 
 

 
 

 

Evaluation of Activities in 
the Park 

 
 

 

Department of Rural Health 

The University of Melbourne 

2016 

 

 

 

 

 

 

 



 

2 | P a g e  
 

© The University of Melbourne, 2016 

Published by 

Department of Rural Health, Melbourne Medical School 

The University of Melbourne  

PO Box 6500, Shepparton Victoria 3632  

Phone: +61 (0)3 5823 4500 

Fax: +61 (0)3 5823 4555 

Web: http://www.ruralhealth.unimelb.edu.au  

ABN: 84 002 705 224 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Suggested Citation:  

Ervin, K., & Koschel, A. (2016). Evaluation of Activities in the Park. Shepparton: The University of 

Melbourne. 

  



 

3 | P a g e  
 

Context ....................................................................................................................................................... 6 

Methodology .............................................................................................................................................. 7 

Results ........................................................................................................................................................ 8 

October/November 2015 ........................................................................................................................ 8 

Table 1:  Locations for Activities October and November 2015 ...................................................... 8 

Table 2:  Communication methods for delivery of activities ........................................................... 9 

December 2015 – March 2016 .............................................................................................................. 10 

Registration ....................................................................................................................................... 10 

Attendance ....................................................................................................................................... 10 

Table 3:  Number of people attending with the respondent ......................................................... 10 

Demographic Profile ......................................................................................................................... 10 

Table 4:  Demographic information for respondent...................................................................... 11 

Table 5:  Towns respondents lived in ............................................................................................ 11 

Table 6:  Demographic descriptions for those living alone, sole parents, those with a health care 

card and females ........................................................................................................................... 12 

Table 7:  Postcodes for those living alone, sole parents, those with a health care card and females

 ...................................................................................................................................................... 12 

Source of information ....................................................................................................................... 14 

Table 8:  Communication methods for delivery of activities ......................................................... 14 

Previous Attendance and Park and Garden Use ............................................................................... 14 

Location of Activities ......................................................................................................................... 14 

Table 9:  Towns respondents attended Activities in ...................................................................... 14 

Enjoyment ......................................................................................................................................... 15 

Future Intentions .............................................................................................................................. 15 

Other Activities for the Future .......................................................................................................... 16 

Sub group Profiles ............................................................................................................................. 17 

Table 10:  Sub group Profiles......................................................................................................... 17 

Participants Experience ..................................................................................................................... 18 

Activities undertaken ........................................................................................................................ 20 

Table 11:  Main activities provided for Activities in the Park ........................................................ 20 

Party in the Park................................................................................................................................ 20 

Table 12:  Party in the Park ........................................................................................................... 21 



 

4 | P a g e  
 

Wellness Trifecta/ Body Balance/ Mindfulness and Meditation/ Tai Chi .......................................... 21 

Table 13:  Wellness Trifecta/ Body Balance/ Mindfulness and Meditation/ Tai Chi ...................... 21 

Yoga in the Park ................................................................................................................................ 22 

Table 14:  Yoga in the Park ............................................................................................................ 22 

Water Activity ................................................................................................................................... 23 

Table 15:  Water Activities ............................................................................................................ 23 

Kite Making ....................................................................................................................................... 23 

Table 16:  Kite Making ................................................................................................................... 24 

Ultimate Frisbee................................................................................................................................ 24 

Table 17:  Ultimate Frisbee ........................................................................................................... 24 

Netball Clinic ..................................................................................................................................... 25 

Table 18:  Netball Clinic ................................................................................................................. 25 

Screen on the Green ......................................................................................................................... 26 

Table 19:  Screen on the Green ..................................................................................................... 26 

Storytime in the Park ........................................................................................................................ 26 

Table 20:  Storytime in the Park .................................................................................................... 27 

Messy Play ........................................................................................................................................ 27 

Table 21:  Messy Play .................................................................................................................... 27 

Twilight stroll .................................................................................................................................... 28 

Table 22:  Twilight stroll ................................................................................................................ 28 

Fishing in the Park ............................................................................................................................. 28 

Table 23:  Fishing in the Park ........................................................................................................ 29 

Ultimate Cup ..................................................................................................................................... 29 

Table 24:  Ultimate Cup ................................................................................................................. 29 

Other Activities ................................................................................................................................. 30 

Non Attenders................................................................................................................................... 30 

Table 25:  Demographic Profile of Non Attenders ........................................................................ 30 

Table 26:  Reasons for Non Attendance ........................................................................................ 31 

Conclusion ................................................................................................................................................ 32 

Appendix One – Monthly calendar summary of activities .................................................................... 33 

Appendix Two - List of all comments .................................................................................................... 39 

Neutral Comments with suggestions ................................................................................................ 39 



 

5 | P a g e  
 

Positive Comments ........................................................................................................................... 39 

Negative Comments .......................................................................................................................... 43 

 

  



 

6 | P a g e  
 

Context 
‘Activities in the Park’ is an initiative of the Active Living Department of the Greater Shepparton 

City Council. Program partners also include Get Mooving and People & Parks Foundation. The 

program commenced four years ago and provides a range of free and low cost activities in parks 

and reserves throughout Greater Shepparton. The program is conducted from October to March 

each year, with over 200 scheduled activities planned for 2015-2016 to encourage people to be 

outdoors and physically active. 

The program also provides an opportunity for social connection and for participants to try 

something new. Examples of activities include free exercise classes, kite making, star gazing, 

mixed sports, juggling, historical walking tours, water safety and fishing, to name a few. 

Townships included in the 2015-2016 program include Shepparton, Mooroopna, Murchison, 

Tatura, Kialla, Tallygaroopna, Dookie, Merrigum, Congupna and Toolamba.   

Researchers from the University of Melbourne have been employed to undertake an evaluation 

of the Activities in the Park program. The aim of the evaluation is to determine participant’s 

perspectives of the activities offered. Evaluation will include; 

 Basic demographic information of the participants 

 Source/s of information about the activities 

 Participant enjoyment of/satisfaction with the activity 

 Recommendations for future programs 

 Previous attendance at ‘Activities in the Park’ activities 

 Intention of future attendance  

 Intention of engaging in the newly learned activities at the end of the program 

 Impact of free or low cost participation 
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Methodology 
The study employed a voluntary post survey of Activities in the Park participants from December 

2015 to March 2016 inclusive. Prior information collected by the Greater Shepparton Council 

using their original registration information from October 2015 is additionally reported. It was 

anticipated that 1,000 people would be surveyed. 

Participants were asked to complete the survey by the Activities in the Park co-ordinator at each 

location. Surveys were to be placed in a drop box at each site and within Greater Shepparton for 

those taking the survey away with them to complete later. Descriptive statistics were generated 

using Stata. 

Non-attenders were surveyed in an opportune survey in several towns where activities were 

held. A random sample of people in each local area were asked if they had attended any of the 

Activities in the Park, if they replied in the negative they were asked if they would like to 

participate in a short survey and provide a reason for not attending. 
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Results  
Results below are presented for October 2015 – November 2015. 

October/November 2015 

A total of 72 people attended during this period, 38 in October and 34 in November. The majority 

of people attended Body Balance in the Park (n = 23, 32%) followed by Party in the Park (n= 23, 

31%), Days Mill Family Open Day (n = 15, 21%), Messy Play (n = 10, 14%) and one participant in 

Canoeing on the Goulburn. 

The majority of activities were conducted in Shepparton; locations are tabled below (Table 1). 

The majority were local residents (89%) with the remainder visitors to the area (11%). Nearly a 

half of the sample travelled less than 5 kilometres to access the service (43%), a third between 5 

and 20 kilometres (36%) and the remaining 21% travelled more than 21 kilometres to access the 

service. 

Table 1:  Locations for Activities October and November 2015 

Missing = 1 n % 

All Abilities Playground, Shepparton 10 14.1 
Canterbury Avenue Playground, Shepparton 4 5.6 
Ivanhoe Park, Shepparton 4 5.6 
Victoria Park Lake Shepparton 23 32.4 
Days Mill Murchison 15 21.1 
Judd Park, Merrigum 5 7.0 
Kaieltheban Park Mooroopna 1 1.4 
Larsen Reserve, Tallygaroopna 2 2.8 
Mactier Gardens, Tatura 2 2.8 
Toolamba Recreation Reserve, Toolamba 5 5.6 

 
There were various ways that people found out about the activities, these are reported in order 
of magnitude in table 2 below. Social media and the Activities booklet were the most common 
methods of distributing information with word of mouth also being effective. 
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Table 2:  Communication methods for delivery of activities 

 n 

Social media 24 
Activities in the Park booklet 21 
Word of mouth 17 
Aquamoves 12 
Get Moving app/Website 11 
Local newspaper 4 
Local radio station 2 
Newsletter 4 
Council offices 3 
School 3 
TV station 2 
Shepparton Stadium 2 
Email 2 
Flyer 1 

 
Of the 70 people that completed the question relating to council continuing to fund the program, 

all agreed that it should (100%). Of the 69 respondents to the question relating to motivation to 

get outdoors and get active, 68 (98.6%) agreed that it did motivate them. Of the 64 respondents 

asked if the activity allowed them to feel more connected to their community, 63 (98.4%) 

reported that it did make them feel more connected. 

 
Respondents were asked if there was any way to improve on the activities, responses included; 

 Increase or keep the sessions going (6) 

 Improve the sound system or equipment (4) 

 More structure (1) 

 Cool drinks (1) 

 Get another shire to so the same (2) 

 More activities for pre-schoolers (1) 

 More promotion required (2) 

There were a further 25 responses that were positive and thankful for the activities, no negative 

feedback was recorded. 
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December 2015 – March 2016 

Registration 

Results of evaluation conducted by the University of Melbourne are reported below. In total 640 

people registered for events. 

 December 2015  14 (2.2%) 

 January 2016  205 (32%) 

 February 2016  351 (54.8%) 

 March   70 (10.9%) 

Attendance 

Of the 680 registered participants 481 (75.9%) attended the event with someone else, 466 people 

reported attending with at least one other person. Table 3 shows the number of people that 

attended with the respondent. 

Table 3:  Number of people attending with the respondent 

 n % 
1 93 19.9 
2 125 26.8 
3 102 21.9 
4 79 16.9 
5 38 8.1 
6 10 2.1 
7 4 0.9 
8 4 0.9 
9 4 0.9 

10 4 0.9 
11 2 0.4 
16 1 0.2 

 

Demographic Profile 

Demographic information including gender and age are reported in table 4. The average age was 

37 years (SD 12.2). Living arrangements and health care card status are also reported. 
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Table 4:  Demographic information for respondent 

 n % 

Females 499 78.7 
Males 135 21.3 

Less than 25 years 79 12.8 
26 – 35 years 228 37 
36 – 40 years 146 23.7 
More than 41 years 163 26.5 
Health care card 156 24.7 

Live Alone 37 5.9 
Live with spouse/partner 156 27.8 
Live with Parents 49 7.8 
Live with Friends 28 4.4 
Live with souse/partner and children 332 52.7 
Sole Parent 25 3.9 

 

Table 5 lists the towns respondents reported living in. 

Table 5:  Towns respondents lived in 

Town n % 

Shepparton 256 40.3 
Kialla 105 16.5 
Mooroopna 91 14.3 
Tatura 45 7.1 
Talygaroopna 35 5.5 
Kyabram 18 2.8 
Murchison 13 2.0 
Toolamba 12 1.9 
Merrigum 9 1.4 
Numurkah 8 1.3 
Cogupna 6 0.9 
Nathalia 2 0.3 
Other 35 6.0 
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Descriptive demographic information for specific sub groups, such as, those that live alone, sole parents, 

health care card holders and females were explored and are presented below in tables 6 and 7. 

Table 6:  Demographic descriptions for those living alone, sole parents, those with a 

health care card and females 

 Live Alone Sole Parent Health Care 
Card 

Female 

 n % n % n % n % 

Living Arrangements 

Live Alone     18 12   

Live with spouse/partner     30 20   

Live with Parents     18 12   

Live with Friends     17 11.3   

Live with spouse/partner and 
children 

    49 32.7   

Sole Parent     16 10.7   

Other     2 1.3   

Gender 

Male 10 27.8 4 16 34 21.9   

Female 26 72.2 21 84 121 78.1 499 78.7 

 

Table 7:  Postcodes for those living alone, sole parents, those with a health care card 

and females 

 Live Alone Sole Parent Health Care 
Card 

Female 

 n % n % n % n % 

Postcodes 

3015 1        

3029, 3053, 3156       3  

3063     1    
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 Live Alone Sole Parent Health Care 
Card 

Female 

 n % n % n % n % 

Postcodes 

3198   1      

3555     1    

3610 1    3  12  

3614     1  10  

3616 3  3  12  37  

3617   1  1  2  

3618     2  7  

3620 1    4  16  

3621     1  2  

3624       2  

3629 7  3  21  71  

3630 20  12  59  190  

3631 4  2  30  82  

3632     2  1  

3633     1  5  

3634     5  30  

3636   1  1  6  

3638   1  1  2  

3640, 3728       2  

3646     1  6  

3666, 3701, 3723, 7248     4  4  

3670   1  1  1  

3685, 3722       1  

3727     2  2  

3730     1  2  
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Source of information 

There were various ways that people found out about the activities, these are reported in table 

8 below. In the initial period social media and the booklet were the most commonly used 

methods of dissemination of information, this remained so through this four month period. 

Table 8:  Communication methods for delivery of activities 

Source n % 

Social Media 165 39.2% 
Booklet 105 24.9% 

Newspaper 30 7.1% 

Friend 30 7.1% 

Website 23 5.5% 

Radio 14 3.3% 

Library/Neighbourhood house 11 2.6% 

Email 10 2.4% 

Sports Venue 10 2.4% 

Television 3 0.7% 

Other 20 4.8% 

 

Previous Attendance and Park and Garden Use 

Prior attendance at Activities in the Park was reported by 54.4% (n = 346) of the respondents. 

Respondents were asked if they used their towns parks and gardens with 96.2% (n = 591) 

reporting that they did. 

Location of Activities 

Table 9 reports on the location of activities attended by participants (see below). 

Table 9:  Towns respondents attended Activities in 

Town n % 

Shepparton 388 60.8 
Mooroopna 57 8.9 
Kidstown 49 7.7 
Tatura 31 4.8 
Merrigum 31 4.8 
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Town n % 

Kialla 27 4.2 
Talygaroopna 20 3.1 
Dookie 10 1.4 
Murchison 7 1.1 
Toolamba 6 1.0 
Cogupna 2 0.4 
Other 11 2.0 

 

Enjoyment 

The majority of people reported enjoying the activity (n = 611, 99.7%). There were few negative 

comments relating to not enjoying the activity, these included;  

 Needs better food and water (5) 

 Needed shade and shorter presentation for little children (2) 

 Instructor did not show up 

 Needs more promotion 

 Wanted a Frisbee to practice with for free 

Future Intentions 

Respondents were asked if they would pay a small gold coin to attend with 91.6% (n =558) 

reporting they would pay for the activity. 

The majority of people reported intending to continue with the activity (n = 485, 84.6%). Of those 

that planned to continue, 116 reported they had information on how to keep going. Reasons for 

not intending to continue included; 

 Limited time (6) 

 Other commitments (8) 

 Not local (5) 

 Only a one day or annual event (5) 

 Don’t feel safe walking alone (1) 

 Injured (1) 

 No equipment (1) 

 Doing other activity (2) 

 The coaches weren't sporty, it was incredibly basic and boring. Kids hated it!! 
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Ninety six percent (n=579) plan to attend other events offered. Reasons why people would not 

attend other planned events include; 

 “Slack” (2) 

 Away or don’t live here (2) 

 Needs to fit in with the children (2) 

 Don’t know what other things are on offer (4) 

 Parking is an issue (1)  

 Struggle to attend around work but love the idea of them and need to make an effort to 

get to more 

 To lonely 

 First experience was an absolute waste of time. Nothing we can't do at home 

 If numbers of attendance increase 

 Nothing else interests in this year’s program 

Other Activities for the Future 

Other events suggested by participants include; 

 Activities for children (31) 

 Soccer (8) Cricket (4) Tennis (2) 

Basketball, Netball, Volleyball, Golf, 

Touch football, Hockey, Tball, AFL 

 Art & craft (12) 

 Dancing/Singing/Music (12) 

 Water activities, learn to swim, sailing, 

paddleboarding (7) 

 Fun games/giant board games (6) 

 Farm walks/education on food grown 

locally/produce workshops (cooking 

workshops with local produce) (4) 

 Bushwalking (3) 

 Martial arts (2) 

 Gymnastics (2) 

 Magic gathering (2) 

 Gentle exercise (2) 

 Boxing (2) 

 Teen Lounge places (2) 

 Bike/Scooter riding (2) 

 Circuit training  

 BMX 

 Music 

 Croquet 

 Meditation 

 Other interesting visits such as Kyabram 

Fauna Park, Botanic Gardens 

 Drumming, hooping, fire/glow stick 
twirl, & poi 

 Science 

 Flag making 

 Collage  

 Environmental awareness 

 Orientation/Camping 

 BBQs 

 World record attempts 

 Athletics event (hurdles, shot put, long 
jump etc) 

 Personal training sessions  

 Rides camels/ponies 
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In addition to the above suggestions, 15 participants requested events more frequently. Thirty 

participants requested the same events and 10 participants suggested that all of the current 

events are fine. Eleven participants suggested child or family friendly events and one suggested 

adult orientated results. Three suggested more activities at different times or in rural locations. 

Participants also recommended that activities be linked to the twilight markets and the park run 

at the lake. 

Sub group Profiles 

Specific sub group profiles for those who are potentially disadvantaged are presented below in table 10. 

Table 10:  Sub group Profiles 

 Live Alone Sole Parent Health Care 
Card 

Female 

 n % n % n % n % 

Healthcare card - Yes 18 48.7 16 64 156 24.7   

Previous attendance - Yes 14 37.8 13 52 68 43.6 285 57.2 

Intend to attend more events - Yes 33 91.7 25 100 142 95.3 461 97.7 

Prepared to pay a cost - Yes 33 91.7 23 95.8 129 87.2   

Town attended 

Congupna   2  2    

Dookie     2    

Katandra West   1      

Kialla 2    7    

Kidstown 1  2  14    

Merrigum 2  2  5    

Mooropna 5  3  19    

Murchison 1    4    

Shepparton 23  12  91    

Tallygaroopna     2    

Tatura 3  3  10    
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Attended with another – Number attended with 

1 1 7.1 6 27.3 25 23.6   

2 6 42.9 4 18.2 23 21.7   

3 3 21.4 6 27.3 23 21.7   

4 2 14.3 4 18.2 20 18.9   

5 2 14.3 2 9.1 5 4.7   

6     4 3.8   

7     3 2.8   

8     0    

9     0    

10     2 1.9   

11     1 0.9   

Participants Experience 

Participants were asked if they had any comments about the program, with approximately 150 

participants providing comments. A full list of comments is provided in Appendix two. Some 

positive comments of note from the list include; 

 

 

 

 

 

 

 

 

 

 

 

 

Fantastic program. Attend as many events as we can. Great to have so much variety & locations 

Great initiatives by Shepparton CC. Keep it up. Small communities like ours really benefit from 

these 

Great to be using our natural environment. Great to have local activities 

I love the activities in the park initiative. I think it is fantastic. I moved to Shepparton about 18 

months ago from Melbourne and there are nowhere near as many free, high quality, outdoors, 

family orientated activities on offer there. The residents of our region are truly lucky! It would be a 

real shame if it were ever discontinued 

I think activities in the Park program is a fantastic initiative. I have also participated in the free 

lunchtime yoga sessions which are fantastic. Its excellent way to connect community and getting 

people active or learning new things 

I think these sorts of activities allow for a positive experience for both children and their parents 

and could help change the negative attitudes towards our beautiful region 

It is a great initiative which gives families something to do cheaply. Great work! 

 



 

19 | P a g e  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Some negative comments of note from the list include; 

 

 

 

 

 

 

 

 

I hope there will be an area to practice sessions like tai Chai at the Botanical gardens without 

bikes and runners 

Parking around the All Abilities playground and in the bush was crazy when we attended this 

activity 

Sound system rarely works...needs updating 

Would like more creative with natural settings type play activities. Today used plastic balls, 

plastic trampoline, plastic tube, plastic container with bubbles 

Very hot for children need shade 

 

Really great program. Would be disappointed if it didn't continue 

Storytime in the park is a fantastic activity. Emma is the best according to my kids and we look 

forward to this activity each time. Like that there is free activities for kids less strain on families 

with 1 income 

Such a great initiative. I had never been to body balance before I came along with my friend and 

have now been 4 times since 

The kids had an absolute blast. The people running the activity were patient and very helpful and 

understanding. We would love to come again next year 

What a fantastic initiative! I really hope that people participate and support these wonderful 

activities. I plan to take my two young boys to plenty more activities before it finishes in March. I 

would also like to do the canoe tour by myself too. I was pretty excited to discover the booklet 

and be able to attend so many free/low cost activities - well done Shepparton 

It's important that it continues. It brings the community together 

Keep it going. It can't stop 

It is a fantastic program in which my family and I enjoy many different activities. We do things and 

go places we normally wouldn't. Also introduced us to many small local Businesses and places. 

Fantastic program giving great opportunity to try and participate in a wide range of activities 
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Activities undertaken 

Given the vast amount of activities provided on multiple days during the time period, data were 

aggregated to main activities to determine profiles for each main activity. Additionally, appendix 

one provides activities profiled on each day they were delivered. Table 11 provides a summary 

of the aggregated main activities. 

Table 11:  Main activities provided for Activities in the Park 

Activities refined and aggregated n % 

Party in the Park 44 6.9 
Wellness Trifecta/ Body Balance/ Mindfulness and Meditation/ Tai Chi 27 4.2 
Yoga 58 9.1 
Water Activity 36 5.6 
Kite Making 43 6.7 
Ultimate Frisbee 33 5.2 
Netball Clinic 43 6.7 
Screen on the Green 39 6.1 
Storytime in the Park 58 9.1 
Messy Play 39 6.1 
Twilight Stroll 98 15.3 
Fishing in the Park 17 2.7 
Ultimate Cup 15 2.3 
Other 89 13.9 
 

For each of the activities in the above table a profile of registration, attendance, gender, age, 

source of information, prior attendance, enjoyment and intentions are reported. 

Party in the Park 

Party in the Park was delivered in each of the four months December to March and had 

approximately the same percentage registration over that period (10, 22.7%; 12, 27.3%; 11, 25%; 

11, 25% respectively). Of those that attended 40 were accompanied by at least one other with a 

range of between one and five other people. The majority of respondents found out about Party 

in the Park through social media (8, 27.6%) and the Activities booklet (8, 27.6%). The average age 

of respondents was 35.8 years (SD 7.5) age is also categorised in table 21 below. Profile 

information is presented in table 9 below. 
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Table 12:  Party in the Park 

 n % 

Registered 44  

Attended with another 42 95.4 

Gender – Female 36 81.8 

<=25 2 4.9 

26 - 35 20 48.8 

36 - 40 13 31.7 

>=41 6 14.6 

Previous attendance 22 50 

Enjoy Activity 42 100 

Pay a cost 39 95.1 

Intend to continue 24 68.6 

 

Wellness Trifecta/ Body Balance/ Mindfulness and Meditation/ Tai Chi 

These combined activities were undertaken January though to March with the majority in 

January (16, 59.3%) and then March 10 (37%). A total of 27 participants registered. Of those that 

attended a third came with at least one other person with a range of one to three accompaniers. 

Information for this event was from the Activities booklet (7, 58.3%) and the newspaper (3, 25%). 

The majority of registrations were from women with an average age of 49.4 years (SD 16.2). 

Profile information is presented in table 13 below. 

Table 13:  Wellness Trifecta/ Body Balance/ Mindfulness and Meditation/ Tai Chi 

 n % 

Registered 27  

Attended with another 9 33.3 

Gender – Female 24 88.9 
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 n % 

<=25 5 18.5 

26 - 35 1 3.7 

>=41 21 77.8 

Previous attendance 13 48.1 

Enjoy Activity 26 100 

Pay a cost 22 84.6 

Intend to continue 23 92 

 

Yoga in the Park 

Yoga was delivered December 2015 to February 2016 with the majority in February (1, 1.7%; 13, 

22.4%, 44, 75.9% respectively). Of the 58 registered, approximately 40% attended with at least 

one other with a range of one to three people. The majority found out from the Activities booklet 

(18, 56.2%). On average participants were 42.8 years (SD 13.8). Profile information is presented 

in table 14 below. 

Table 14:  Yoga in the Park 

 n % 

Registered 58  

Attended with another 23 39.7 

Gender – Female 53 91.4 

<=25 6 10.5 

26 - 35 16 28.1 

36 - 40 7 12.3 

>=41 28 49.1 

Previous attendance 28 48.3 

Enjoy Activity 54 100 

Pay a cost 53 94.6 

Intend to continue 43 86 
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Water Activity 

Water activities were held in December 2015 (2, 5.6%) and January 2016 (34, 94.4%). Of the 36 

respondents 29 reported attendance with at least one other (80.6%) with a range of one to six 

other people. Respondents report gaining information about this event through the radio (6, 

30%). The average age of respondents was 37.9 years (SD 11.7). Profile information is presented 

in table 15 below. 

Table 15:  Water Activities 

 n % 

Registered 36  

Attended with another 29  

Gender – Female 30 83.3 

<=25 5 14.3 

26 - 35 8 22.9 

36 - 40 9 25.7 

>=41 13 37.1 

Previous attendance 24 66.7 

Enjoy Activity 35 100 

Pay a cost 34 94.4 

Intend to continue 29 87.9 

 

Kite Making 

Kite making was delivered in January (43, 100%). Of those that reported attending with another 

person, a range of one to five respondents attended with them. The majority of people who 

attended Kite making found out about the activity through the Activities booklet (11, 42.3%) and 

social media (9, 34.6%). The average age of respondents was 38.8 years (SD 10.9). Profile 

information is presented in table 16 below. 
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Table 16:  Kite Making 

 n % 

Registered 43  

Attended with another 34 80.9 

Gender – Female 38 88.4 

<=25 1 2.4 

26 - 35 11 26.2 

36 - 40 20 47.6 

>=41 10 23.8 

Previous attendance 32 74.4 

Enjoy Activity 43 100 

Pay a cost 40 93 

Intend to continue 34 80.9 

 

Ultimate Frisbee 

The Ultimate Frisbee event occurred in February with 33 participants. Slightly less than half 

attended with another person (45.2%). Most people found out about the event from other 

sources than those listed followed by social media (10, 34.5%). The majority of participants were 

male with an average age of 26.9 years (SD 5.8). Profile information is presented in table 17 

below. 

Table 17:  Ultimate Frisbee 

 n % 

Registered 33  

Attended with another 14  

Gender – Female 9 28.1 
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 n % 

<=25 17 51.5 

26 - 35 14 42.4 

36 - 40 2 6.1 

Previous attendance 6 18.7 

Enjoy Activity 32 100 

Pay a cost 22 70.9 

Intend to continue 24 80 

 

Netball Clinic 

Forty-three respondents attended the netball clinic in February. Approximately two thirds 

(69.8%) attended with at least one other person (range 1 – 5 people). Social media was the most 

common way for participants to find out about the event (18, 48.6%). The average age of 

respondents was 25.7 years (SD 13.7). Profile information is presented in table 18 below. 

Table 18:  Netball Clinic 

 n % 

Registered 43  

Attended with another 30 69.8 

Gender – Female 42 97.7 

<=25 20 51.3 

26 - 35 4 10.3 

36 - 40 10 25.6 

>=41 5 12.8 

Previous attendance 20 46.5 

Enjoy Activity 43 100 

Pay a cost 42 97.7 

Intend to continue 40 95.2 
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Screen on the Green 

Thirty-nine people attended the event in February. Twenty-nine of those who attended had 

another with them with a range of one to six accompaniers. Most respondents reported social 

media at the method of finding out about the event (12, 66.7%). The average age of respondents 

was 36.8 (SD 12.7). Profile information is presented in table 19 below. 

Table 19:  Screen on the Green 

 n % 

Registered 39  

Attended with another 29 74.4 

Gender – Female 29 76.3 

<=25 7 18.4 

26 - 35 12 31.6 

36 - 40 5 13.2 

>=41 14 36.8 

Previous attendance 15 39.5 

Enjoy Activity 36 100 

Pay a cost 31 83.8 

Intend to continue 29 82.9 

 

Storytime in the Park 

Storytime in the Park commenced in January with a total of 58 participants, 21 (36.2%) in January, 

21 in February (36.2%) and 16 (27.6%) in March. The majority attended with at least one other 

(51, 87.9%). Most respondents found out about the activity through the Activity booklet (14, 

37.8%). The average age of respondents was 36.37 years (SD 8.4). Profile information is 

presented in table 20 below. 

  



 

27 | P a g e  
 

Table 20:  Storytime in the Park 

 n % 

Registered 58  

Attended with another 51 87.9 

Gender – Female 50 86.2 

<=25 1 1.8 

26 - 35 30 53.6 

36 - 40 15 26.8 

>=41 10 17.9 

Previous attendance 29 50 

Enjoy Activity 53 100 

Pay a cost 42 80.8 

Intend to continue 46 92 

 

Messy Play 

Messy play occurred in February with 39 respondents. Of the 30 respondents who attend with 

another there was a range of one to five co attenders. More than two thirds found out about the 

activity through social media (20, 68.9%). The average age of respondents was 32.5 years (SD 

5.9). Profile information is presented in table 21 below. 

Table 21:  Messy Play 

 n % 

Registered 39  

Attended with another 30 76.9 

Gender – Female 36 92.3 

<=25 5 13.5 

26 - 35 21 56.8 

36 - 40 9 24.3 

>=41 2 5.4 
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 n % 

Previous attendance 16 41 

Enjoy Activity 38 100 

Pay a cost 37 84.9 

Intend to continue 32 88.9 

 

Twilight stroll 

The majority of people that attended the twilight stroll in February went with another person (n 

= 98). Social media (37, 56.9%) and the newspaper (9, 13.8%) were the most common ways of 

finding out about the activity. The average age of respondents was 37.2 years (SD 9.9). Profile 

information is presented in table 22 below. 

Table 22:  Twilight stroll 

 n % 

Registered 98  

Attended with another 89 92.7 

Gender – Female 74 77.9 

<=25 3 3.2 

26 - 35 46 48.9 

36 - 40 25 26.6 

>=41 20 21.3 

Previous attendance 78 80.4 

Enjoy Activity 94 98.9 

Pay a cost 90 95.7 

Intend to continue 77 87.5 

 

Fishing in the Park 

Everyone who attended fishing in the park were accompanied by at least one other. Three 

quarters heard about the event through social media. The average age was41.4 years (SD 12.0). 

Profile information is presented in table 23 below. 
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Table 23:  Fishing in the Park 

 n % 

Registered 17  

Attended with another 17 100 

Gender – Female 6 35.3 

<=25 1 5.9 

26 - 35 4 23.5 

36 - 40 3 17.6 

>=41 9 52.9 

Previous attendance 11 64.7 

Enjoy Activity 15 100 

Pay a cost 14 93.3 

Intend to continue 15 100 

 

Ultimate Cup 

Ultimate cup had 15 attendees in February with more than 90% of those accompanying at least 

one other person. Respondents found out by social media, email and through a website (33.3% 

each). The average age was 32.3 years (SD 7.3). Profile information is presented in table 24 below. 

Table 24:  Ultimate Cup 

 n % 

Registered 15  

Attended with another 13 92.9 

Gender – Female 5 33.3 

<=25 3 20 

26 - 35 6 40 

36 - 40 3 20 

>=41 3 20 
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 n % 

Previous attendance 4 26.7 

Enjoy Activity 15 100 

Pay a cost 15 100 

Intend to continue 7 50 

 

Other Activities 

Other activities were attended by 88 people with 70 (79.6%) attending with one other person. 

The majority occurred in January (48, 53.9%) and March (33, 37.1%). More than a third found out 

about these activities by social media (25, 34.7%). Three quarters of these responders were 

female with an average age of 39.8 years (SD 12.6). Slightly more than half had previous 

attendance at Activities in the Park (48, 54.6%) and the majority enjoyed the activity (84, 98.8%), 

would pay for it (76, 95%) and intended to continue with it (61, 79.2%). 

Non Attenders  

People were opportunely surveyed in Shepparton (22, 59.5%), Mooroopna (4, 10.8%) and 

Katandra West (11, 29.7%). People were asked if they attended any of the Activities in the Park 

as a stem question, only those that answered no were asked to provide some further information. 

Table 25 provides some descriptive information about those who responded. 

Table 25:  Demographic Profile of Non Attenders 

 n % 

Gender – Female 24 64.9 

Mean Age (SD) 41.2 14.4 

Town where person lives   

Shepparton 19 51.3 

Mooroopna 4 10.8 

Kialla 2 5.4 

Tatura 9 24.3 

Katandra West 2 5.4 

Congupna 1 2.7 
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 n % 

Living Arrangements   

Live alone 3 8.1 

Live with spouse/partner 13 35.1 

Live with parents 5 13.5 

Live with spouse/partner and children 14 37.8 

Sole parent 2 5.4 

Health care card 6 16.2 

 

The most common reason given for non-attendance was a lack of knowledge about the program. 

All responses are reported in Table 26 below. 

Table 26:  Reasons for Non Attendance 

 n % 

Did not know about it 16 43.2 

Lack of time 9 24.3 

Not interested 10 27 

Disability 1 2.7 

Work 1 2.7 

 

Other comments provided some additional information relating to non-attendance, including; 

 Already active 

 Had the booklet on my desk. I looked at it every week with good intentions but never got 

there 

 As well as a lack of time, I didn't bother to follow up when events were 

 Busy with children 

 Don't drive to get there even if I wanted to  

 Too busy on the farm most of the year 
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Conclusion 
Activities were largely attended with people who had accompanying people with them, with the 

exception of yoga and activities such as the wellness trifecta, tai chi and meditation. Specific 

activities with a gender bias included Ultimate Frisbee and Ultimate Cup and Fishing which were 

predominantly attended by males. The influence of age on activities was clear for Ultimate 

Frisbee and Netball come and try days with younger participants registered in these activities. 

Fishing, wellness trifecta, meditation and tai chi largely attracted registrations from people over 

the age of 41 years. 

Previous attendance was reported in higher proportions for those attending the twilight stroll, 

fishing and kite making. Those that attended the Ultimate Frisbee and the Ultimate cup were less 

likely to report having attended previously. Enjoyment of the activity was high across the board 

for all activities and generally comments supported this finding. Respondents were asked about 

paying for the activity, activities that would possibly be affected adversely by a fee include 

Ultimate Frisbee and Storytime in the Park. 

Reasons for non-attendance did not find any new or unexpected information that could be useful 

to the continued delivery of Activities in the Park. The small sample who provided information 

on non-attendance were similar to the attenders for gender and age. There were some 

differences based on health care card with less health care card holders in the non-attenders 

surveyed.  

Evaluation results and comments overwhelmingly suggest that Activities in the Park is a valued 

program and should be continued and if possible expanded and provided for longer periods. The 

twilight stroll had the highest number of participants followed by Storytime in the Park and Yoga. 

Intention to continue with activities was high across the board with Party in the Park and the 

Ultimate Cup being the least likely to be attended in the future. 
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Appendix One – Monthly calendar summary of activities 
December 2015 

 Sun Mon Tue Wed Thur Fri Sat 

   1 2 3 4 5 

Registered    3 2   

Activity    Party in the Park (2, 
66.7%) 

Yoga (1, 33.3%) 

Water Activity (2, 
100%) 

  

Gender    1, 33.3% female 2, 100% female   

Age    36-40 = 1 (50%) 
>41 = 1 (50%) 

>41 = 2 (100%)   

 6 7 8 9 10 11 12 

Registered 1     5  

Activity Other (1, 100%)     Party in the Park (5, 
100%) 

 

Gender 1, 100% female     5, 100% female  

Age 26-35 = 1 (100%)     26-35 = 4 (100%)  

 13 14 15 16 17 18 19 

Registered    3    

Activity    Party in the Park (3, 
100%) 

   

Gender    3, 100% female    

Age    26-35 = 2 (100%)    

 20 21 22 23 24 25 26 

 27 28 29 30 31   
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January 2016 

 Sun Mon Tue Wed Thur Fri Sat 

      1 2 

 3 4 5 6 7 8 9 

Registered     12 3  

Activity     Storytime in the 
Park (12, 100%) 

Multiple (3, 100%)  

Gender     9, 75% female 3, 100% female  

Age     26-35 = 5 (41.7%) 
36-40 = 4 (33.3%) 

>41 = 3 (25%) 

36-40 = 3 (100%) 
 

 

 10 11 12 13 14 15 16 

Registered  33 2 2  16  

Activity  Water Activity (1, 
3.0%) 

Kite Making (19, 
57.6%) 

Other (13, 39.4%) 

Other (2, 100%) Water Activity (1, 
50%) 

Kite Making (1, 
50%) 

 Party in the Park (5, 
31.2%) 

Yoga (4, 25%) 
Water Activity (6, 

37.5%) 
Other (1, 6.2%) 

 

Gender 10 26, 78.8% female 2, 100% female 1, 50% female  11, 68.7% female  

Age  26-35 = 8 (24.2%) 
36-40 = 18 (54.6%) 

>41 = 7 (21.2%) 

36-40 = 2 (100%) 
 

<25 = 1 (50%) 
36-40 = 1 (50%) 

 

 <25 = 3 (21.4%) 
26-35 = 5 (35.7%) 
36-40 = 1 (7.1%) 
>41 = 5 (35.7%) 

 

 17 18 19 20 21 22 23 

Registered 11 15 13 31 9 1 12 

Activity  Kite Making (7, 
46.7%) 

Other (8, 53.3%) 

Kite Making (8, 
61.5%) 

Other (5, 38.5%) 

Party in the Park (6, 
20%) 

Water Activity (23, 
76.7%) 

Other (1, 3.3%) 

Storytime in the 
Park (9, 100%) 

Yoga (10, 100%) Multiple (7, 58.3%) 
Yoga (3, 25%) 

Water Activity (2, 
16.7%) 

Gender  11, 78.6% female 10, 76.9% female 29, 93.6% female 9, 100% female 1, 100% female 11, 91.7% female 

Age  26-35 = 6 (46.1%) 
36-40 = 3 (23.1%) 
>41 = 4 (30.8%) 

 

26-35 = 1 (8.3%) 
36-40 = 4 (33.3%) 
>41 = 7 (58.3%) 

 

<25 = 3 (9.7%) 
26-35 = 10 (32.3%) 
36-40 = 8 (25.8%) 
>41 = 10 (32.3%) 

26-35 = 7 (77.8%) 
36-40 = 2 (22.2%) 

 

36-40 = 1 (100%) 
 

26-35 = 3 (25%) 
36-40 = 1 (8.3%) 
>41 = 8 (66.7%) 
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January 2016 

 Sun Mon Tue Wed Thur Fri Sat 

 24 25 26 27 28 29 30 

Registered 3 8  9 4 11 16 

Activity Water Activity (1, 
33.3%) 

Other (2, 66.7%) 

Kite Making (8, 
100%) 

 Other (9, 100%) Other (4, 100%) Party in the Park (1, 
9.1%) 

Fishing in the Park 
(10, 90.9%) 

Multiple (4, 25%) 
Yoga (5, 31.2%) 

Fishing in the Park 
(7, 43.7%) 

Gender 3, 100% female  6, 75% female   9, 100% female  1, 25% female  6, 54.6% female  9, 56.2% female  

Age 26-35 = 1 (33.3%) 
36-40 = 2 (66.7%) 

 

<25 = 1 (12.5%) 
26-35 = 3 (37.5%) 
36-40 = 2 (25%) 
>41 = 2 (25%) 

 36-40 = 1 (16.7%) 
>41 = 5 (83.3%) 

<25 = 2 (50%) 
26-35 = 2 (50%) 

 

<25 = 1 (9.1%) 
26-35 = 3 (27.3%) 
36-40 = 3 (27.7%) 
>41 = 4 (36.4%) 

26-35 = 4 (25%) 
>41 = 12 (75%) 

 

 31       

Registered 5       

Activity Multiple (2, 40%) 
Other (3, 60%) 

      

Gender 4, 80% female        

Age <25 = 1 (20%) 
26-35 = 2 (40%) 
36-40 = 2 (40%) 
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February 2016 

 Sun Mon Tue Wed Thur Fri Sat 

  1 2 3 4 5 6 

Registered    10  2 27 

Activity    Party in the Park (2, 
20%) 

Ultimate Frisbee (8, 
80%) 

 Multiple (1, 50%) 
Ultimate Cup (1, 

50%) 

Yoga (11, 40.7%) 
Screen on the 

Green (16, 59.3%) 

Gender    6, 60% female  1, 50% female 21, 77.8% female  

Age    <25 = 5 (50%) 
26-35 = 4 (40%) 
36-40 = 1 (10%) 

 

 36-40 = 1 (50%) 
>41 = 1 (50%) 

 

<25 = 3 (11.1%) 
26-35 = 8 (29.6%) 
36-40 = 2 (7.4%) 
>41 = 14 (51.8%) 

 7 8 9 10 11 12 13 

Registered 1 39  18 45 16 8 

Activity Other (1, 100%) Messy Play (39, 
100%) 

 Yoga (8, 44.4%) 
Ultimate Frisbee 

(10, 55.6%) 

Netball Clinic (31, 
68.9%) 

Storytime in the 
Park (14, 31.1%) 

Party in the Park (6, 
37.5%) 

Ultimate Frisbee 
(10, 62.5%) 

Yoga (8, 100%) 

Gender 1, 100% female  36, 92.3% female  9 12, 66.7% female  43, 95.6% female  5, 31.2% female  7, 87.5% female  

Age 26-35 = 1 (100%) 
 

<25 = 5 (13.5%) 
26-35 = 21 (56.8%) 
36-40 = 9 (24.3%) 

>41 = 2 (5.4%) 

 <25 = 5 (27.8%) 
26-35 = 10 (55.6%) 

>41 = 3 (16.7%) 

<25 = 15 (36.6%) 
26-35 = 10 (24.4%) 
36-40 = 13 (31.7%) 

>41 = 3 (7.3%) 

<25 = 5 (31.2%) 
26-35 = 6 (37.5%) 
36-40 = 4 (25%) 
>41 = 1 (6.2%) 

26-35 = 2 (25%) 
36-40 = 1 (12.5%) 
>41 = 5 (62.5%) 

 14 15 16 17 18 19 20 

Registered    11 12 104 28 

Activity    Party in the Park (2, 
18.2%) 

Yoga (4, 36.4%) 
Ultimate Frisbee (5, 

45.4%) 

Netball Clinic (12, 
100%) 

Twilight Stroll (98, 
94.2%) 

Ultimate Cup (6, 
5.8%) 

Yoga (5, 17.9%) 
Netball Clinic (23, 

82.1%) 

Gender 14 15 16 4, 40% female)  12, 100% female  77, 76.2% female  22, 81.5% female  

Age    <25 = 4 (36.4%) 
26-35 = 5 (45.4%) 
36-40 = 1 (9.1%) 
>41 = 1 (9.1%) 

<25 = 5 (50%) 
26-35 = 1 (10%) 
36-40 = 2 (20%) 
>41 = 2 (20%) 

<25 = 5 (5.0%) 
26-35 = 48 (48%) 
36-40 = 26 (26%) 
>41 = 21 (21%) 

<25 = 8 (29.6%) 
26-35 = 7 (25.9%) 
36-40 = 5 (18.5%) 
>41 = 7 (25.9%) 
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February 2016 

 Sun Mon Tue Wed Thur Fri Sat 

 21 22 23 24 25 26 27 

Registered 2   6 7 9 3 

Activity Other (2, 100%)   Other (6, 100%) Storytime in the 
Park (7, 100%) 

Party in the Park (1, 
11.1%) 

Ultimate Cup (8, 
88.9%) 

Yoga 2 (2, 66.7%) 
Other (1, 33.3%) 

Gender 2, 100% female  22 23 6, 100% female  6, 85.7% female  3, 33.3% female  3, 100% female  

Age 36-40 = 1 (50%) 
>41 = 1 (50%) 

  36-40 = 2 (33.3%) 
>41 = 4 (66.7%) 

 

26-35 = 4 (57.1%) 
36-40 = 1 (14.3%) 
>41 = 2 (28.6%) 

<25 = 1 (11.1%) 
26-35 = 5 (55.6%) 
36-40 = 1 (11.1%) 
>41 = 2 (22.2%) 

26-35 = 1 (33.3%) 
>41 = 2 (66.7%) 

 28 29      

Registered 3       

Activity Other (3, 100%)       

Gender 2, 66.7% female  29      

Age 26-35 = 1 (33.3%) 
36-40 = 1 (33.3%) 
>41 = 1 (33.3%) 
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March 2016 

 Sun Mon Tue Wed Thur Fri Sat 

   1 2 3 4 5 

Registered    2  1 5 

Activity    2 Party in the Park 
(2, 100%) 

 Multiple (1, 100%) Multiple (5, 100%) 

Gender   1 2, 100% female  3  (1, 100% female  5, 100% female  

Age    26-35 = 1 (50%) 
>41 = 1 (50%) 

 >41 = 1 (100%) 
 

<25 = 3 (60%) 
>41 = 2 (40%) 

 6 7 8 9 10 11 12 

Registered     12  1 

Activity     Storytime in the 
Park (12, 100%) 

 Wellness Trifecta 
(1, 100%) 

Gender 6 7 8 9 10 
9, 75% female 

11 12 
1, 100% male 

Age     <25 = 1 (8.3%) 
26-35 = 4 (33.3%) 
36-40 = 3 (25%) 
>41 = 4 (33.3%) 

 <25 = 1 (100%) 
 

 13 14 15 16 17 18 19 

Registered 15   2   3 

Activity Other (15, 100%)   Party in the Park (2, 
100%) 

  Wellness Trifecta 
(3, 100%) 

Gender 11, 73.3% female  14 15 2, 100% female  17 18 3, 100% female  

Age 26-35 = 5 (33.3%) 
36-40 = 5 (33.3%) 
>41 = 5 (33.3%) 

  26-35 = 1 (50%) 
36-40 = 1 (50%) 

 

  >41 = 3 (100%) 

Registered 1 17   4 7  

Activity Other (1, 100%) Other (17, 100%)   Storytime in the 
Park (4, 100%) 

Party in the Park (7, 
100%) 

 

Gender 1,100% female  16, 94.1% female    4, 100% female  4, 57.1% female   

Age 26-35 = 1 (100%) 
 

<25 = 1 (5.9%) 
26-35 = 12 (70.6%) 
36-40 = 4 (23.5%) 

  26-35 = 3 (75%) 
>41 = 1 (25%) 

 

36-40 = 6 (85.7%) 
>41 = 1 (14.3%) 

 

 

        

 27 28 29 30 31   
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Appendix Two - List of all comments 

Neutral Comments with suggestions 

Need more shade (2) 

Not sure how but need to get other companies involved 

Parental supervision for survey (4) 

Perhaps put notices/posters up @ childcare centres & schools 

Use Kialla lakes park a lot. Would love to see more activities here 

Use the lake 
Please visit Werribee Park Zoo a) copy dinosaur bones uncovering; b) water pump activity sandpit; c) 
water play general.  

Healsville terrific giant wooden crocodile that kids play on for hours 

I would like to be on email list about activities on the park 
I would like that you can put more days to do the follow your rubbish tours for the next year. I think it 
is very interesting for me because I am from different country and I remember when I came here I 
thought this is very interesting.  I would like to see! 

Maybe if possible training with whole team would be a dream 

More detail (park address) in booklet would be helpful 

More this on weekends would be nice. 

Well organised, thoroughly enjoyed it. Please put in Shepparton News. 
Would love emails leading up to events I'm interest in. eg Tick boxes and get updates, alerts, 
reminders. Maybe create an ap for phones people can use that can remain/alert people of new of 
upcoming events. 

Mainly music, a pre-school kids program we could run one in Tatura ….. 

Very worth while - keep the tour going. Please email details to …. 
 

Positive Comments 

Fantastic program. Attend as many events as we can. Great to have so much variety & locations 

Great initiatives by Shepparton CC. Keep it up. Small communities like ours really benefit from these 

Great to be using our natural environment. Great to have local activities 
I love the activities in the park initiative. I think it is fantastic. I moved to Shepparton about 18 months 

ago from Melbourne and there are nowhere near as many free, high quality, outdoors, family 

orientated activities on offer there. The residents of our region are truly lucky! It would be a real 

shame if it were ever discontinued  

I think activities in the Park program is a fantastic initiative. I have also participated in the free 

lunchtime yoga sessions which are fantastic. Its excellent way to connect community and getting 

people active or learning new things.  

I think these sorts of activities allow for a positive experience for both children and their parents and 
could help change the negative attitudes towards our beautiful region 

It is a great initiative which gives families something to do cheaply. Great work! 

Really great program. Would be disappointed if it didn't continue 

Storytime in the park is a fantastic activity. Emma is the best according to my kids and we look 
forward to this activity each time. Like that there is free activities for kids less strain on families with 
1 income 
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Such a great initiative. I had never been to body balance before I came along with my friend and have 

now been 4 times since.  

The kids had an absolute blast. The people running the activity were patient and very helpful and 
understanding. We would love to come again next year. 
What a fantastic initiative! I really hope that people participate and support these wonderful activities. 

I plan to take my two young boys to plenty more activities before it finishes in March. I would also like 

to do the canoe tour by myself too. I was pretty excited to discover the booklet and be able to attend 

so many free/low cost activities - well done Shepparton 

It's important that it continues. It brings the community together 

Keep it going. It can't stop 
Wellness trifecta offered in Shepparton otherwise it is a fantastic program in which my family and I 
enjoy many different activities. We do things and go places we normally wouldn't. Also introduced 
us to many small local Businesses and places. Fantastic program giving great opportunity to try and 
participate in a wide range of activities. 
I live in the Moira shire but use Shepparton parks more often. Wish Moira shire had activities. Yours 
is a great program 
I really enjoy the experience of yoga outside with lovely outlook of lake. I love the lake, beautiful 
garden's and play grounds create a lovely play environment for families. 

It is an excellent program & needs to continue!! 

Lots of fun trying Playball - now we have joined up 

Love the Shepparton Lake and seeing all the people running, biking, yoga, walking, skating. Yeah!! 

Please keep the program.  IT IS EXCELLENT 
Activities in the Park is a great initiative, continue to promote Shepparton and utilise the facilities at 

the Lake. 

Fantastic activity kids loved it! (as did the adults) 

Socially interactive, informative, excellent outdoor activity 

This has been an awesome event. Thankyou so much! 
I love yoga/balance activities to enjoy the parks and socialise. I also like the activities like 
kayak/canoe so we can be educated with our rivers & lakes so we are saver & more confident if we 
do these activities solo :) 

Awesome event thank you so much. 

I would love to do it again.  

A broad range of activities is already offered. Keep doing what you are doing. 

A great initiative! 

A wonderful experience :) 

Activities in the park is a fantastic event. Hope it continues.  

Awesome event 

Beautiful setting which added to the experience 

Brilliant Activities, a very well done/run program 

Brilliant program - keep up the great activities 

Enjoyable 

Enjoyed and will continue participating 

Enjoyed and will continue participating 

Excellent 

Excellent program. …… 
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Fantastic 

Fantastic program 

Fantastic time had by all 

Good fun 

Great activity 

Great day! Thankyou! 

Great day, congratulation. Love you to keep Dookie on the program in the future 

Great free movie 

Great fun, thanks so much 

Great initiative, hope to see it continue 

Great night thanks Shepparton Council 

Great night. We have been coming for about 3 years 

Great opportunity to experience other things 

Great program 

Great program 

Great program that needs to continue 

Great program! 

Great to see all the activities 

Great venue and nice atmosphere 

Great work GCSC 
Have attended two activities this year (ie. Oct 2015 - March 2016) more "follow your rubbish tours" 
would be useful 

Have turtle talk more than once 

Have turtle talk on more than once 

Having colouring activities for the children during the presentation was very useful 

Higher intensity classes 

I really hope they offer body balance next year as loved it   ……  

It's a fabulous program 

It's all great keep all the activities going please 

Keep it going 

Keep up the good work 

Kids enjoyed it so did Mum & Dad 

Kids loved pool party 

Love the exercise classes.  Get to try before you buy 
Love the program - please keep it running! Great opportunity to try new activities & get kids 
outdoors 

Love this program. Gets me and family out and about 

Lunch time exercise is great 
Really enjoyed Get Active Shepparton (GAS) - exercise for the whole family held next to Aquamoves 
or at old tip  but not sure if it is part of Get Mooving. 

School holiday programs fantastic 

Signed up 2 kids to cricket clinics 

Super friendly members of staff 
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Thank you 

Thank you 

Thank you 

Thank you 

Thank you  

Thank you :) 

Thank you great activity 

Thanks for the program, it's a really terrific initiative  

Thanks …. Wonderful program :) 

Thank you for the opportunity 

This is a great activity for kids during the holidays. It would be awesome if it continues 

This is a great program 

This is a great program. Hope to see it continue. 
This was a great activity to get the kids out & about - Great for all ages - I would have loved to make 
one myself 

Very good , keep it going 

Very nice and friendly people :) 

Very nice to attend this activity and meet other people and children 

Want it to continue 

We enjoy the programs. It's great for school hols 
We have really enjoyed our morning here. It's nice to have activities provided so we are not 
searching for something different 

We plan to paint a downball court @ our office 

We really enjoy the "Activities in the Park". Keep up the great work :) 

Well organised & Presented 

Well organised, friendly staff! Great day out for families. 

Well worth coming out everyone should take advantage of these events 

Wonderful opportunities to engage and participate ia a variety of fabulous activities 

Would like to keep it going (all ap) they’re fantastic family days. 

Continue with program very valuable 
Lovely activities for the children. They thoroughly enjoyed it. The staff interacted with the children 
well. Thankyou 
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Negative Comments 

As we are "out of town" with young kids - 4 & 7 yrs find the midweek activities difficult to attend due to 
bedtime etc.  During holidays would be easier!!! I'm referring to night time walks!! 
Can you post or email survey - not given on the day - especially at a kid’s event. Too hard to watch kids 
and answer questions. 

Class interrupted by cyclists and joggers 

Don't bother with Playball it's a crock of shi* 
I hope there will be an area to practice sessions like tai Chai at the Botanical gardens without bikes and 
runners 
Not have events conflicting eg screen on the Green the same night as the Twilight Market (6/2/15). 
There is often nothing planned and then two events in the same weekend/day 

Parking around the All Abilities playground and in the bush was crazy when we attended this activity. 

Perhaps if it was offered on a more frequent basis, it wouldn't be such an issue. 

Sound system rarely works...needs updating 

Water in parks, bubblers etc 

Don't if pay enough rates to be able to attend this for free? 
Would like more creative with natural settings type play activities. Today used plastic balls, plastic 
trampoline, plastic tube, plastic container with bubbles  
None-doing a wide range of activities.  Would like more shade at ALL parks. Would have us using them 
more. 
Messy Play. Parking around the all abilities playground and in the bush was crazy when we attended this 
activity. 
Canoeing. As my kids were very disappointed that we were unable to take part in the activity due to 
limited availability of spots. 

Not so much, have found many hazardous objects (needles etc) 

Very hot for children need shade 

Accessibility of magazines and information 

It would be great to have the exercises yoga weekly. It’s hard to remember once a month 
Love exercise. Marketing needs to be better for this & Aquamoves. Tatura event poorly advertise. 
Booklets didn't seem to be anywhere. Put some in the Bakeries early. Also, doubling up Sat 8am 
Mooroopna Shepparton in Nov. was silly then none in December. 

Main concern is about promotions to move people to get involved. 

Market stalls at the same time as movie, performers, farm animal section 

More shade. Happy to donate to toy library for this activity 
Our event kicked off to a terrific start with the day being declared a public holiday! It went up and down 
from there with a couple of sessions that I was the only one attending. I Hope it is continued next year as 
it was looked upon as a wonderful event in the general community and I believe next year more people 
will come.  Men need to be encouraged to come as well.  The only man was one of the instructors! 
Overall I thought the activities provided were great. My son was distracted by the playground so perhaps 
holding it somewhere with no other distractions might be beneficial so as the children can focus on the 
messy play aspect of the activity. 

Saturday or Friday night.  Same time as market 
The Corporate cup lunchtime events should run all year round and be on a Wednesday as opposed to a 
Friday (it's too busy at work at the end of the week)  
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